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B 2020 romy Bcemmupnas opranumzamus norpedureneil (Consumers International)
MIPU3BIBAET OOPATUTh BHUMAaHKUE Ha MPOOJIEMBI YpE3MEPHOTO IPOM3BOJICTBA M HEPALIMOHATILHOTO
noTpeOsIeHus, YTO BJIEYET 3a cO0O0M riobambHOE M3MEHEHHE KJIMMaTa, yXYAIICHHE COCTOSHUS

OKpYKarolllel cpeibl, MPUBOJIUT K yTPaTe YHUKAIBHBIX TPUPOIHBIX OOBEKTOB.

B cBsi3u ¢ atuMm 15 mapta 2020 roga BeemupHblii 1eHb TpaB MOTPEOUTENEH MPOUIET Mo

nesu3oM «ParmonanbHelil norpedutensy («The Sustainable Consumery).

[To moacueram OOH pomoxo3siicTBa moTpeOstoT 29 MpOLEHTOB MUPOBOW SHEPTUU W,
COOTBETCTBEHHO, HMX BKIaa B oOmme BbIOpockl CO2 cocraBnser 21 mpouent. [pyrue
WCCIIEZIOBAaHUS TTOKA3bIBAIOT, YTO OKOJO | MWJITMOHA TMJIACTUKOBBIX OYTBUIOK IMpOJAaeTcs IO
BCEMY MHPY €XeMHHYTHO, a B 2018 romy mpomssemeHo 24,2 mMwumapia nap oOyBH, NpH
MIPOU3BOJICTBE KOTOPOM HCIMONB3YEeTCS HECKOJBKO BUIOB IUIACTHKA U APYTUX MAaTepHalIoB,
KOTOpblE MpPaKTUYeCKH He TepepadareiBaioTcss. B pamkax r1i100anpHOrO MoTpediaeHHs
OTMEYAaEeTCs, YTO MPOU3BOICTBO MPOIYKTOB MMUTAHUS CBA3AHO C BBICOKUM DHEProNnoTpeOIeHUEM,
BBIPYOKOI JIECOB, yBEIMYCHHEM BBIOPOCOB MAPHUKOBBIX TA30B M YPE3MEPHBIM HCIOIH30BAaHUEM
Boabl. 60% macTuka, OOJbIlIas 4acThb KOTOPOTO MOCTYMAeT U3 MUINEBOM MPOMBINIICHHOCTH,

MI0Ma/1aeT Ha CBAJIKU UJIM B OKPYXKAIOUIYIO Cperdy.

PanmonansHoe noTpebieHne HallPaBlIeHO HA MOBBIIEHUE YPPEKTUBHOCTH UCIIOIb30BAHUS
PECYpPCOB U pa3BUTHE CIPaBEUIMBON TOPTOBIM IPU OJHOBPEMEHHOM CHUXEHHHM YpPOBHS
O€IHOCTU U MPEIOCTABICHUHU KaXKIOMY BO3MOXKHOCTH UMETh XOPOIIee Ka4eCTBO KU3HHU, TOCTYII

K €ac, BOAC, SHCPrun, MCAUIIUHC 1 MHOTHUM OAPYTUM Oxaram.

NmenHo BBIOOp mOTpeOUTENECH CHOCOOEH TMOBIUSATh HAa IIOBCEMECTHOE BHEIPEHHUE
OEpEKITMBBIX MOAXOJ0B K MPOU3BOJICTBY TOBapoB W yciyr. Jljis BoBleueHUs moTpedurtenei B
MCPOIIPUATHA, HAIIPABJICHHBIX HA PA3BUTHC HABLBIKOB PAallMOHAJIBHOI'O HOTpCGHCHI/ISI u

JOCTHXXCHHUE HHBIX O6H.I€CTB€HHO 3HAYUMBIX I_[eneﬁ YCTOIZQHBOPO pasBUTHA TPpU TMMOAACPIKKE



OOH Obu1o coznano mMoounbHoe npuioxenue «L{YP B [leiictBun». @enepanbHOl cityxO60i
BHOCHUTCSl BKJIaJ] B JIOCTIDKCHHWE TaKHX HAIMOHAIBHBIX IIeJIed KakK IOBBIIICHHWE KadecTBa
MUTHEBOM BOJBI, TOBBINIEHHWE KadyecTBa THIIEBOW MPOAYKIUU U TIPOJBUKCHHUE UACH
palMoHAaNBbHOTO MOTPEONCHUsT MUILEBOW NPOAYKIHMHM, KaK BaKHEHIIEH COCTaBIISIOLICH

YKpEIUIEHUS 30POBBSI.

3auHTEpECOBaHHBIC JUIA TAaKXE MOTYT O3HAKOMHUTBCS CO CIIPABOYHON OpOIIOpOi
Bcemupnoii  opranmzanuu  notrpedureneir  (Consumers International) mo mpoGiaemam
palyroHaIbHOro  noTpediieHus, TMEpeBOJ] Ha  PYCCKUM  SI3bIK  KOTOPOHW  MPOU3BEACH

MexnynapoaHoi koHpeaepanueit oomects morpeduteneit (KoudOIT).



